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A Path Appears “Sex Trafficking in the USA” - Engagement Strategies 
 
We are excited about your upcoming screening of A Path Appears. Episode one 
focuses on issues of sex trafficking in the USA, which are often sensitive to discuss in 
communal settings. The film may be an effective resource to open up channels of 
communication around these issues, and we have provided the following 
recommendations to consider in facilitating and fostering healthy and productive 
community conversations and engagement. 
 
Engagement Campaign Objective  
Our suggested engagement objective for screening Sex Trafficking in the USA is to 
raise awareness around how sex trafficking affects communities in the USA, and to 
build support for organizations that provide resources to survivors. Ways to do this may 
include: 
 

 igniting conversations around how sex trafficking affects your own local 
community, and especially women and girls; 

 connecting with organizations that provide resources, support, and educational 
and/or employment training and opportunities for survivors of sex trafficking; 

 highlighting local success stories from survivors of sex trafficking or organizations 
that are combating sex trafficking in your community.  

 
The Sex Trafficking in the USA Discussion Guide provides more detailed discussion 
questions and background information that fall within these overarching themes.  
 
Framing the Conversation 
It is important to emphasize that sex trafficking is an issue that directly affects men and 
boys. Ask your audience to consider how the trafficking of women and girls has a 
negative impact on men and boys. To help start the dialogue, review the section “What 
Can Men and Boys Do to Combat Sex Trafficking?” in the Sex Trafficking in the USA 
Discussion Guide on page 18. Additionally, remember that men and boys are also 
survivors of sex trafficking, as reports suggest that boys make up almost half of the 
victims of sexual exploitation.  
 
Although the film does not directly explore the differences between sex trafficking and 
prostitution, it is a topic that may come up in your conversations. In advance of your 
screenings, we recommend you review the section “A Path Appears: The Prostitution 
Debate” in the Sex Trafficking in the USA Discussion Guide on pages 15-17.  
 
Women & Girls Lead 
A Path Appears is part of the public media initiative Women & Girls Lead (WAGL), 
http://womenandgirlslead.org. Consider approaching your MAKERS partners to 
collaborate on this screening, if relevant. If you are a returning Community Cinema or 
WAGL partner, consider reactivating your local partnerships from previous films that 
were part of the initiative, especially Half the Sky.   

http://s3.amazonaws.com/itvs/discussion_a_path_appears_sex_trafficking.pdf
http://womenandgirlslead.org/
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Potential Partners and/or Speakers to Consider 

Review the “Resources” section of the Sex Trafficking in the USA Discussion Guide, and 
consider the following ideas for types of potential partners and/or speakers to reach out 
to: 
 

 Local organizations that are working to combat sex trafficking and provide 
resources and support for survivors, for example: 

o The National Human Trafficking Referral Directory offers a searchable 
database to find organizations and support resources near you: 
http://www.traffickingresourcecenter.org/training-resources/referral-
directory  

o See if there is a Freedom Network member organization in your region: 
http://freedomnetworkusa.org/membership/current-members/ 

o HumanTrafficking.org offers a state-based list of non-governmental 
organizations that are fighting human trafficking:  
http://www.humantrafficking.org/countries/united_states_of_america/ngos  

 Organizations that provide programs and resources to empower women and 
girls, for example: 

o Find a local chapter of Girls Inc.: http://www.girlsinc.org/findagirlsinc./girls-
inc-usa-and-canada.html. 

o Find a local chapter of the National Organization for Women (NOW): 
http://now.org/get-involved/  

o Find a local Girl Scouts of the USA council: 
http://www.girlscouts.org/councilfinder/  

o Find a local YWCA office: 
http://www.ywca.org/site/c.cuIRJ7NTKrLaG/b.7527667/k.C931/Local_Ass
ociations/apps/kb/cs/contactsearch.asp  

 Human rights organizations, for example find an Amnesty International local 
group: http://www.amnestyusa.org/get-involved/lead-in-your-community/local-
groups/find-a-group  

 Local women-focused corporations/companies, organizations (e.g., women’s 
centers, sororities, etc.), departments/professors at community colleges and 
universities (e.g., women’s and gender studies programs – see 
http://www.artemisguide.com/ for a guide); explore Meetups (http://meetup.com/) 
as a strategy to expand audience outreach efforts.  

 
Suggested Audience Discussion Question 
After the film screening, have your moderator or facilitator ask your audience to turn to a 
neighbor sitting near them to discuss the following question. After a few minutes of 
discussion, invite a few audience members to share their responses. 
 
In this episode, Blake Lively says “handcuffs don’t need to be tangible.” What do you 
think she means by this? Why do you think that sex trafficking is an invisible issue that 
many Americans don’t know happens in the US?  

http://www.traffickingresourcecenter.org/training-resources/referral-directory
http://www.traffickingresourcecenter.org/training-resources/referral-directory
http://freedomnetworkusa.org/membership/current-members/
http://www.humantrafficking.org/countries/united_states_of_america/ngos
http://www.girlsinc.org/findagirlsinc./girls-inc-usa-and-canada.html
http://www.girlsinc.org/findagirlsinc./girls-inc-usa-and-canada.html
http://now.org/get-involved/
http://www.girlscouts.org/councilfinder/
http://www.ywca.org/site/c.cuIRJ7NTKrLaG/b.7527667/k.C931/Local_Associations/apps/kb/cs/contactsearch.asp
http://www.ywca.org/site/c.cuIRJ7NTKrLaG/b.7527667/k.C931/Local_Associations/apps/kb/cs/contactsearch.asp
http://www.amnestyusa.org/get-involved/lead-in-your-community/local-groups/find-a-group
http://www.amnestyusa.org/get-involved/lead-in-your-community/local-groups/find-a-group
http://www.artemisguide.com/
http://meetup.com/
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#APathAppears Social Media Campaign 
All Community Cinema Producing Partners are encouraged to share highlights and 
photos of their events via social media using the hashtag #APathAppears, which is 
already displayed on the on-screen broadcast image we provided you on the DVD and 
is available to download at www.communitycinema.org/screening-tools. Independent 
Lens’s social media channels will also share select event highlights!  
 
Engagement Strategies Beyond a Panel 
Brainstorm innovative ways to have audience members engage with the issues 
discussed and interact with one another at your event. For example: 
 

 Use your events as donation drives. Contact direct services organizations that 
provide health, personal care, and other items to survivors of sex trafficking to 
determine which supplies are needed the most. In advance of the event, 
encourage your participants to bring with them items to donate. 
 

 Ask your audience “What inspires you to take action?” Provide space for 
participants to have conversations with one another and share with the group 
their own “path” to social good. A Path Appears is asking viewers to do the same 
thing online, and to use the hashtag #MyPath. Encourage audience members to 
also share on social media what they discussed! Learn more at: 
http://apathappears.org/mypath/.  

 
Pre-Event Planning Meetings 
We highly recommend that before your event you convene a series of planning 
meetings or calls with your partner organizations. This will help to collaboratively 
establish objectives for the screening, and discuss different outcomes each group would 
like to see. This is also a valuable time to discuss local nuances or particular 
sensitivities that should be considered in facilitating the post-screening conversation. 
Additionally, if you are reaching out to communities to participate that are not part of 
your typical audience demographic, it is pivotal to include leaders from these 
communities from the onset to build trust, buy-in, and to stay true to a collaborative 
approach.  
 
Keep in mind that finding a neutral and experienced facilitator or moderator is also a key 
element in maintaining a safe space for all individuals to participate, and ideas of who 
might fill this role can be brainstormed during these meetings. 

http://www.communitycinema.org/screening-tools
http://apathappears.org/mypath/

