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MAKERS: Women in Comedy Engagement Strategies 
 
We are excited to launch the 2014-15 Community Cinema season with MAKERS! We 
have provided the following strategy suggestions around using the episode Women in 
Comedy to foster engaging community conversations. 
 
Engagement Campaign Objective & Discussion Points 
MAKERS’ goal for creating the episode Women in Comedy was to fill out the history of 
women’s contributions to comedy. The film brings to light the barriers women faced and 
continue to face in working in comedy, while also highlighting the profound 
accomplishments women have made to this field. 
 
We suggest that your engagement objective with screening this episode is to have 
nuanced conversations around gendered values that are associated with comedy. 
Ways to do this may include: 
 

 sparking community conversations around gender norms and expectations that 
are perpetuated by certain values associated with comedy  

 connecting with local organizations and individuals whose work incorporates 
comedy  

 highlighting local success stories of women in your community working in 
comedy, or who utilize humor in their work 

 
Prompting these conversations has the potential to not only build support for more 
women to flourish in fields that are associated with comedy (as comedians, comedy 
writers, etc.), but they can also influence all women in their daily encounters with any 
expectations or assumptions they face associated with humor. Norms that dissociate 
women from humor can also prohibit women’s leadership potential in fields outside of 
comedy. Studies have shown that “sense of humor” is one of the most frequently 
referenced qualities people use when describing strengths of senior colleagues (Bell 
Leadership Institute, 2012).  
 
The Discussion Guide provides more detailed questions that fall within these 
overarching themes of gendered values associated with comedy and obstacles women 
face in working in comedy. 
 
Sources: 
Bell Leadership Institute, 2012. Bell Leadership Study Finds Humor Gives Leaders the Edge, 
http://www.bellleadership.com/humor-gives-leaders-edge/  

 
Framing the Conversation 
Conversations around themes in MAKERS are not only relevant for women and girls – 
the issues discussed affect all community members regardless of sex. If your audience 
includes men and boys, consider asking what role they can play in making a change in 

http://www.bellleadership.com/humor-gives-leaders-edge/
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some of the commonly held perceptions discussed in the film. Do their own beliefs 
and/or behavior reflect certain values about comedy that have gendered implications?  
 
It is also important to consider other factors that influence the barriers for women 
working in comedy, and that affect the values associated with comedy. How do class, 
race, sexual orientation, and other identity factors also play a role? We hear Mo’nique 
retell memories of multiple small comedy clubs and bars where aspiring comedians 
could go to practice their craft. She says, “But for me, when I got on that stage, it wasn’t 
like there was a slew of black female comedians, or a slew of female comedians, that I 
could connect to.” What multiple obstacles do you think she experienced during her 
career in comedy?  
 
Women & Girls Lead 
MAKERS is part of the public media initiative Women & Girls Lead (WAGL), 
http://womenandgirlslead.org. If you are a returning Community Cinema or WAGL 
partner, consider reactivating your local partnerships from previous films that were part 
of the initiative (e.g. Wonder Women!). We also suggest you approach MAKERS 
partnerships as potential WAGL partners across the Community Cinema season, and 
use this as an opportunity to invite collaboration on the upcoming WAGL film screening 
in January, A Path Appears. 
 
Potential Partners and/or Speakers to Consider 

 Local female comedians, or women who incorporate humor into their work. The 
Females in Comedy Association (FICA) has a list of some female comedians 
located across the country: http://www.fica.hopeflood2.com/3.html  

 Local comedy clubs and festivals. This online resource lists some local comedy 
clubs: http://www.comedyrocks.com/FIND_A_LOCAL_COMEDY_CLUB.html  

 Local comedy- and improv-focused troupes, classes / schools / camps / trainers, 
university and community college groups, and Meetups (http://meetup.com/) 

 Local women-focused corporations/companies, organizations (e.g., women’s 
centers, sororities, etc.) and Meetups (http://meetup.com/) 

 Departments/professors at community colleges and universities (e.g., media and 
communications programs, women’s and gender studies programs – see 
http://www.artemisguide.com/ for a guide) 

 
#MAKERSfilms Social Media Campaign 
All Community Cinema Producing Partners are encouraged to take a picture of local 
“makers” at their screenings – for example your featured female panelists or female 
audience members making a difference in your community. Have each local maker hold 
up a MAKERS social media sign (we will provide a template) where they have 
completed the following sentence: “I am a MAKER because__________.” Post to social 
media using the hashtag #MAKERSfilms. Select uploads will be shared on MAKERS’ 
and Community Cinema’s social media channels! 
 

http://womenandgirlslead.org/
http://www.fica.hopeflood2.com/3.html
http://www.comedyrocks.com/FIND_A_LOCAL_COMEDY_CLUB.html
http://meetup.com/
http://meetup.com/
http://www.artemisguide.com/
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Suggested Sample Moderator/Facilitation Question For the Audience 
Ask your audience to turn to a neighbor sitting near them to discuss the below question. 
After a few minutes of discussion, invite a few audience members to share their 
responses. 
 
Towards the end of the film we hear Joan Rivers exclaim “There is no such thing as 
women’s comedy! … Funny is funny.” What do you think about this comment? Do you 
agree or disagree, and why?  
 
Engagement Strategies Beyond a Panel & Resources 
Brainstorm innovative ways to have audience members interact with one another at 
your event. Although the issue of gender parity in the comedy field is a serious one, 
don’t forget the power of getting people to laugh! For example: 
 

 Turn your venue into a comedy club for the night. Feature local female 
comedians before or after your screening, and then have them speak on a panel 
about their own experiences working in comedy, including challenges, 
motivations, and more.  

 Host a comedy workshop in conjunction with the screening, led by female 
comedians that could also speak on a panel after the film.  

 Host a comedy “open mic” to solicit participation from the audience – this could 
be as simple as reserving the last 10 minutes of your event for audience 
members to share jokes with the group. 

 
Marie Claire ran an article in 2011 that broke down late night comedy show writers by 
sex, see http://www.marieclaire.com/career-money/jobs/conan-obrien-female-writer. 
Consider facilitating a dialogue on the lack of women comedy writers for television. For 
example: 
 

 Ask your audience to guess how many women writers were on each show, and 
then provide the correct answers afterwards. Was the audience surprised? What 
implications do they think this carries? Do they think that these statistics have 
changed at all over the past few years?  

 Show the infographic that was in a 2014 Jezebel article that showcases how 
many late night comedy shows’ staff writers from the 80s through 2013 were not 
white men, see http://jezebel.com/late-night-tv-gets-a-clue-the-end-of-all-white-
male-wr-1511004609. Pose a follow-up activity for audience members to think 
about their favorite comedy show on television right now, and to look up who the 
writers are and see how many are women.  

 
 
 

http://www.marieclaire.com/career-money/jobs/conan-obrien-female-writer
http://jezebel.com/late-night-tv-gets-a-clue-the-end-of-all-white-male-wr-1511004609
http://jezebel.com/late-night-tv-gets-a-clue-the-end-of-all-white-male-wr-1511004609
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Host a “social media photo booth” with a backdrop of local and/or mainstream female 
comedians. Ideas of images to feature in your venue include: 
 

 The slideshow that Huffington Post UK created of their favorite funny women 
alongside quotes, see http://www.huffingtonpost.co.uk/2013/03/08/funny-women-
international-womens-day-pictures-quotes_n_2818938.html 

 Pictures of historic moments for women in comedy included on this Makers.com 
blog entry, see http://www.makers.com/blog/epic-moments-women-comedy 
 

Allow time for guests to pose against the backdrop, and have a sign posted that 
encourages participants to post to social media using the hashtag #MAKERSfilms. 
 
Pre-Event Planning Meeting 
We highly recommend that before your event you convene a planning meeting or call 
with your partner organizations. This will help to collaboratively establish objectives for 
the screening, and discuss different outcomes each group would like to see. This is also 
a valuable time to discuss local nuances or particular sensitivities that should be 
considered in facilitating the post-screening conversation. Additionally, if you are 
reaching out to communities to participate that are not part of your typical audience 
demographic, it is pivotal to include leaders from these communities from the onset to 
build trust, buy-in, and to stay true to a collaborative approach.  
 
Keep in mind that finding a neutral and experienced facilitator or moderator is also a key 
element in maintaining a safe space for all individuals to participate, and ideas of who 
might fill this role can be brainstormed during this meeting.  
 
 
 
 

http://www.huffingtonpost.co.uk/2013/03/08/funny-women-international-womens-day-pictures-quotes_n_2818938.html
http://www.huffingtonpost.co.uk/2013/03/08/funny-women-international-womens-day-pictures-quotes_n_2818938.html
http://www.makers.com/blog/epic-moments-women-comedy

